FINANCIAL MANAGEMENT ASSOCIATION INTERNATIONAL
University of South Florida, College of Business Administration #3331, Tampa, FL 33620-5500
Tel (813) 974-2084 Fax (813) 974-3318 Email fma@coba.usf.edu

METHOD OF PAYMENT
MEMBERSHIP TYPE (select one) .
O Print Membership 0O CHECK' O VISA O MASTERCARD O AMERICAN EXPRESS
O Electronic Membership *  Checks must be in U.S, dollars drawn on a U.S. bank, payable to the Financial

Management Association International.
NOTE: No postage is necessary with an electronic membership.

MEMBERSHIP DUES Account #
O Professional Member* $100.00 Exp Date /
O Annual Renewal Fees are Currently $ 70.00
O Sustaining Member* $125.00 Signature
o Ph.D./DBA Student Member* $ 30.00

*Florida residents please add $0.70 Florida State Sales Tax to your fee.
POSTAGE OUTSIDE OF THE U.S.

Security Code*

*To locate security code:

(No Postage is necessary with an electronic membership.) Visa/Mastercard - the 3-digit code located on the back of your card in the signature box.
. American Express — the 4-digit code printed on the front of your card just above and to the
Surface 0 Canada and Mexico $ 20.00 right of your main credit card number.
Surface O All other countries $ 25.00
: : : Membership dues include $10.00 for a subscription to Financial Management. Members also
A!rma!l o Canada and ME)-(ICO $ 35.00 receive a subscription to Journal of Applied Finance. Renewal fees for annual membership are
Airmail O All Other countries $ 85.00 $70.00 for professional members, $95.00 for sustaining members, and $30.00 for Ph.D./DBA
student members. The higher membership fee paid by sustaining members provides additional
TOTAL ENCLOSED $ support for FMA publications. activities. and services.

Please provide the following information to enable us to identify your professional interests.
I. O ACADEMIC or PRACTITIONER O
II. PRIMARY AREA OF EMPLOYMENT, TEACHING, OR RESEARCH (Check only one)

ACADEMIC PRACTITIONER
001 Accounting

026 Financial Institution (Non Bank) 035 Transportation/Distribution

009 Management 3
027 Food Service

010 Marketing
011 College/Univ. Admin.

m}
O 002 Economics O 020 Accounting g g%g govg}n?ent
i ealth Care
O 003 Finance (Corporate) O 021 Brokerage ok D 030 Merucining
O 004 Finance (Investments) O 022 Commercial Banking O 030 Manufact
O 005 Finance (Institutions) O 023 Communication Service/ A L
O 006 Finance (Insurance) Publishing I
O 007 Finance (Real Estate) O 024 Consulting O 033 Rea _Fstateh el .
O 008 Finance (General) g 025 Energy g 034 Retailing/Wholesaling/Service
m]
(] ]
m]

III. RESEARCH/PROFESSIONAL INTEREST (Choose 3)

O 200 Agency Theory & Contracting O 350 Financial Planning - Corporate O 500 Market Microstructure
Problems O 360 Financial Planning - Personal O 510 Mergers/Acquisitions
O 210 Asset Pricing Models O 370 Financial Statement Analysis O 520 Mutual Funds/Institutional Investors
o 220 Ban!(ruptcy anq Financial Distress O 380 Fixed Income Securities O 530 Performance Evaluation
O 230 Capital Budgeting O 390 Governance and Compensation O 540 Portfolio Management & Asset Allocation
O 240 Capital St‘ructure‘ O 400 Insurance O 550 Real Estate
O 250 Commercial Banking O 410 International Corporate Finance O 560 Regulated Industries
O 260 Computer/Information Systems O 420 International Investments O 570 Risk
O 270 Consumer Finance O 430 International Markets and Institutions O 580 Security Regulation/Exchange
O 280 Corporate ﬁnance O 440 Investments O 590 Small Business
O 290 Cost of Capital O 450 Investment Banking O 600 Statistical Techniques
O 300 Derivatives O 460 Leasing O 610 Systems Analysis/Design
O 310 DMQend Pol!c_y O 470 Macrofinance O 620 Valuation
g g%g E%ﬁ%iilexraltllyzsis O 480 Management of Financial Institutions O 630 Venture Capital
o 4 Market Effici a 40 Worki ital M
O 340 Financial Education 50 Market Eficlency 640 Workdng Capttal Management
(Please type or print) o
Affiliation (if not part of the address):
Name:
Title: Primary Telephone: ( )
Mailing Address: Secondary Telephone: ( )
Fax Number: ( )
City: State: Zip: Email Address:

Country: Web Address:




